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NZ Post has been tracking NZ online shopping 
trends over the last 5 years 
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eCommerce Spotlight – regular market updates 

The Full Download – annual eCommerce Review



2019
A pre-COVID snapshot
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Online shopping spend - 2019
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Snapshot of eCommerce 
in New Zealand in 2019 – pre COVID

$4.7b
spent online in 2019

9.8%
of all retail spend were 

online

13%
growth in online spend

21%
growth of transactions on 

Black Friday

105%
growth in spend using 

BNPL 



What were we buying?
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Share of total online spend by sector

2019
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Where did we buy from?

1/3
of all online spend in 

Auckland

76%
of all online spend from 

the North Island

19%
growth of online spend in the 

South Island
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2020
The changing landscape 
of online shopping 



Online shopping spend – 2019-2020
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COVID-19 monumentally 
changed the landscape of 
online shopping in 2020
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total online spend of the year 

$5.8b

25%
growth on 2019

11%
online penetration





Drivers of growth: More, More, More
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Drivers of Growth: Auckland 

38%
of total online spend

$2.2b
Spend online

$120
Avg. basket size

18.3m
Online transactions



The Full Download 2021 Overview 17
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Drivers of Growth: 
60+ Age Group

30%
more spend from 60+ shoppers 

12%
more online shoppers aged 60+
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Driver of Growth: 
Homeware, Appliances and Electronics
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Driver of Growth: 
Food, Groceries and Liquor



2021
A seismic shift online
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Online shopping spend – 2019-2021
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The Delta variant and further lockdowns lifted 
online shopping to new highs in 2021
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$7.7b
online spend

21%
up on 2020

vs. 1% growth of instore retail



The longest period of lockdown restrictions 

saw huge pressure placed on online

75%

online spend with kiwi 

retailers

13%

Online penetration

40%
of all online spend 

came from Auckland

2/3
of the $2b retail growth 

came from online

NZ eCommerce Review



Event Days
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$39.8m

Black Friday Up 17%

$30.8m

Singles’ Day Up 30% 

$39.5m

Cyber Monday Up 19%



2022
A more challenging 
environment 
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Online shopping spend – 2019-2022
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11%
Up compared to 2021

31%

Q1 spend growth

$2.2b quarterly spend

-4%
Q2 spend decline

$1.6b quarterly spend 

$3.6b
2022 online spend YTD

2022 started with news of the new Omicron 
variant

NZ eCommerce Review 2022



Market Sentiments 
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2022
eCommerce Market 
Sentiments



Retailer and shopper priorities for 2022
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For the latest eCommerce 

insights and trends

nzpostbusinessiq.co.nz



Thank you

2022


