
Advertising Case Study

Dreamworld [AUSTRALIA]

Objectives
 
Increase awareness of MTV event at Dreamworld, drive online ticket sales, 
and acquire new Facebook Fans 
 
 
Facebook Solution
 
Facebook Ads:  
Dreamworld utilized the Facebook Poll, Event and Fan Engagement ads to 
promote their event. The ads were targeted at users 13-24 in Brisbane and 
Sydney.
 
 
Results
 
Facebook Ad Campaign results: 
•	 Total Impressions: over 3.75M
•	 High level of engagement with MTV polling (0.38% Action Rate) which 	
	 directly boosted online ticket sales. 
•     Activity produced 287% ROI
 
Facebook Page Engagement:
•	 Number of Fans grew 27% during the campaign, and continues to grow

Facebook advertising has provided a unique way to expose our event to the targeted 

youth demographic in a format that is both familiar and engaging. The Polling and 

Event ads created a real talking point for our audience.”  

	   —Damien Brooks, Online Marketing Executive, Dreamworld | WhiteWater World”


