
handbag.com case study:
Cussons Imperial Leather – Driving brand awareness 

Advertiser’s objective
To increase awareness of the Imperial Leather brand 
whilst educating the audience about the broad range of 
products.

Mechanic
handbag.com produced an Imperial Leather advertorial 
feature, which users could reach through promotional links 
across the site. 
The links included a 710x120 Sponsorship of the Home 
Page and Beauty Channel positioned at the top of the 
page and Banners.
The advertorial and other links were used to drive traffic 
through to Imperial Leather’s ‘Release the Lather’ site.
Eyeblasters and Pop Ups were used as traffic driving 
mechanisms to the releasethelather.co.uk site.

Results 
The promotional links to the advertorial  achieved a click 
through rate of 6.32% whilst the traffic drivers to the 
releasethelather.co.uk site recorded 1.42%.
The client was particularly satisfied with the huge number 
of page views delivered on handbag.com, as each page 
acted as an Imperial Leather branding opportunity. 
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“handbag.com has been an integral part of 
Imperial Leather's online marketing plans for the 
past 18 months. During this time it has 
consistently proved itself to be an outstanding 
performer both in terms of response and as the 
ideal environment to brand effectively to the 
female consumer. We are keen to continue this 
relationship for future planning and introduce 
new and improved creative treatments which 
handbag.com has always been keen to 
embrace”
Pete Mitchell, Regional Director, Outrider (Imperial 
Leather's Media Agency)


	handbag.com case study:Cussons Imperial Leather – Driving brand awareness
	handbag.com case study:Cussons Imperial Leather – Driving brand awareness

