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acted as an Imperial Leather branding opportunity.
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“handbag.com has been an integral part of
Imperial Leather's online marketing plans for the
past 18 months. During this time it has
consistently proved itself to be an outstanding
performer both in terms of response and as the
ideal environment to brand effectively to the
female consumer. We are keen to continue this
relationship for future planning and introduce
new and improved creative treatments which
handbag.com has always been keen to
embrace”

Pete Mitchell, Regional Director, Outrider (Imperial
Leather's Media Agency)
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Unwind in the luxurious
bubbles of Imperial Leather
Double Bubble
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