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Research Methodology
Methodology • Data Collection:

• October 15 – 23, 2007

• Web-based survey distributed among a Australia/ New Zealand-based online
consumer panel

• Panel representation was ensured by balancing sample against gender and age
within broadband penetration (see table below).

Respondent
Profile

• 1,083 broadband consumers who influence the purchase of Internet services and
multimedia consumer electronics

• Representative of national gender and age distributions
• Age distribution based on current broadband penetration within each country*
• Gender was distributed evenly across each of the age groups outlined below within

each country

80%

20%

Australia

New
Zealand

Base size: Total = 1,083, Australia = 864, New Zealand = 219
*Current broadband penetration based on Household Use of Information and Communication Technology

Surveys conducted by the Australian and New Zealand Bureaus of Statistics

Age Australia New Zealand
18-24 yrs. 17% 16%

25-29 yrs. 10% 15%

30-39 yrs. 23% 24%

40-49 yrs. 24% 20%

50-59 yrs. 17% 16%

60-65 yrs. 4% 5%

Over 65 4% 4%
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What is a ‘connected’
consumer ?
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They Own Lots of Gadgets

Australia New Zealand Europe United States

Base 864 219 1,500 1,085

A mobile phone 96% 99% 96% 87%

Desktop PC 89% 85% 90% 92%

Digital camera 85% 87% 90% 74%

MP3 Player 61% 64% 73% 40%

Laptop / Notebook PC 57% 71% 60% 51%

Game console 54% 55% 50% 45%

External storage device 41% 49% 50% 27%

Home theatre system 39% 39% 29% 30%

Digital video recorder 34% 39% 27% 29%

Flat panel / projector
television 32% 32% 33% 20%

Portable DVD / video
player 31% 26% 47% 34%

High definition television
(HDTV)

28% 23% 16% 24%

Portable gaming 25% 20% 28% 26%

Q. Which of the following technologies do you or others in your household own?

Shading indicates the countries or regions with the highest percentage of household ownership for each technology.
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They Have a Wired or Wireless Home
Q. Do you currently have a home network?

Q. Which of the following describes the way your household uses your home network? (Asked of those with a
home network)

My household uses our home network to Total Australia (A) New Zealand (N)

Base 718 575 143

…enable multiple computers (or other devices) to access the
Internet at the same time 70% 70% 72%

…wirelessly connect to the Internet 45% 43% 50%

…enable multiple computers to print from a shared printer 36% 37% 34%

…share and view digital photos on different devices connected
through my home network

33% 34% 30%

…share and play music and audio on different devices
connected through my home network 31% 31% 29%

…share and play video on different devices connected through
my home network 24% 24% 22%

Letters denote statistically significant comparisons at a 95% confidence level (with the higher score noted).

Yes, I currently have a
wired home network

Yes, I currently have a
wireless home network

No, I do not have a home
network

P
er

ce
nt

Base size: Total= 1,083, Australia= 864, New Zealand= 219

Total Australia
(A)

New Zealand
(N)

AUS NZ EU US

Base 864 219 1,500 1,085

Wired 34% 31% 32% 30%

Wireless 35% 35% 42% 35%



© 2007 Cisco Systems, Inc. All rights reserved. Analyzed by Illuminas. Cisco ConfidentialCisco Connected Consumer 6

They Need to Be Connected
Q. How well do the following statements describe you? (Top 2 box score reported – respondents rating ‘mostly describe
me’ and ‘completely describes me’)

I always need to be
accessible to my
friends and family

I always need to be
accessible for work

or school

I always carry my
music with me

I access my email
whenever possible

I need to be
connected at all

times

I need to be
connected

anywhere and
everywhere I go

P
er

ce
nt

Base size: Total= 1,083, Australia= 864, New Zealand= 219

Total Australia
(A)

New Zealand
(N)

Letters denote statistically significant comparisons at a 95% confidence level (with the higher score noted).



© 2007 Cisco Systems, Inc. All rights reserved. Analyzed by Illuminas. Cisco ConfidentialCisco Connected Consumer 7

67

59
55

35

29
24

65

58

52

33
29

23

78

66 65

42

28 26

0

20

40

60

80

100

Technology Enables Entertainment for Them

A

Base size: Total = 1,083, Australia = 864, New Zealand = 219

Total Australia
(A)

New Zealand
(N)

Letters denote statistically significant comparisons at a 95% confidence level (with the higher score noted).
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Q. Please evaluate how strongly you agree or disagree with each of the following statements. (Top 2 box score
reported – respondents rating ‘moderately agree’ and ‘completely agree’.)

A A

A

I use technology to
stay in touch with

my personal
network of friends

and family

Technology
makes it easier for

me to enjoy the
entertainment I

like

Technology
helps me to be
more organized
and productive

Technology
enables people to

interrupt my
personal time

Technology helps
me maintain my

privacy

Technology provides
me with the freedom
to participate more
frequently in family

activities

Over half of the respondents
believe that technology allows them
to enjoy the entertainment they like


